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Exploring how the individual consumer may resist toward foreign products: a qualitative
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Proceedings of the International Business and Consumer Research Conference (IBCR), 2014, 2014
p:69

Agale @l gai g ) paiipa (B Adiay (3 )

L’effet de I'animosité, de I’ethnocentrisme et du jugement des produits sur la résistance
individuelle du consommateur aux produits étrangers
4th URAM Conference, Hammamet, Tunisia May 10, 2013
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Individual Consumer Resistance based on Product’s Foreignness: proposal for a conceptual

framework
5th URAM Conference, Hammamet, Tunisia May 09, 2014
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Using TV drama to affect consumer resistance to foreign products : a conceptual model
International Business and Consumer Research Conference (IBCR), Tunisia June 24,2014
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Extending the research agenda on consumer resistance to innovations: the expected role
of innovative product’s foreignness.
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International Conference on Business Research (ATIS’15), Tunisia March 14, 2015
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